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We are pleased to announce that our website 
and all the information you need to make smart 
& strategic investments in your community are 
now available en français.

 Our Vision

 Our vision is to be a comprehensive centre for philanthropy that inspires all 
Nova Scotians to play a role in shaping the future of our communities and 
our province. In our vision, Nova Scotians actively make a difference in our 
communities by working with the foundation to:

• Build the financial assets which make things possible;

• Use effective tools like Vital Signs® to identify community needs;

• Employ practical and innovative methods to generate common solutions; and

• Share knowledge that will benefit local communities and all of Nova Scotia.

 Created by and for the people of Nova Scotia, the Community Foundation 
of Nova Scotia is a public charitable foundation which enables effective 
philanthropy. We work with private donors, businesses, communities and 
charitable organizations to build the financial and social capital that our 
communities need, both today and tomorrow. We do that by stimulating 
charitable giving, establishing permanent endowment funds and supporting 
initiatives that make an ongoing difference in communities throughout  
Nova Scotia.

 This report and more is available at www.cfns-fcne.ca

Follow us on:  

Facebook

Twitter

COMMUNITY FOUNDATION
OF NOVA SCOTIA

FOUNDATION COMMUNAUTAIRE
DE LA NOUVELLE-ÉCOSSE
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The Social Sector Report is the first Vital Signs® report by the Community 
Foundation of Nova Scotia to focus on the social, non-profit, third, or 
voluntary sector. Regardless of what we call the sector, we know it plays 
a fundamental role, especially for individuals and communities striving to 
achieve prosperity, health, and sustainability. 

The social sector is the conduit for investment into communities by 
individuals, businesses, organizations, and government. It offers a forum 
for engagement and mobilization of citizens and enables cross-sector 
collaboration. It is a key source of innovation. We believe it will continue 
to expand and evolve as a cornerstone of progress as Nova Scotians take 
control of their own social and economic futures. At the same time, we know 
the social sector is not well understood. An enhanced understanding of 
this diverse sector can facilitate new opportunities to further advance our 
communities, regions, and the province. 

The Community Foundation of Nova Scotia is proud to have published 
nine reports in Nova Scotia’s Vital Signs® series: Wolfville 2009 and 2013; 
Lunenburg County 2010 and 2013; Nova Scotia 2011; Halifax 2012; Cape 
Breton Regional Municipality 2013; Nova Scotia’s Children & Youth 2014, 
and now the Social Sector Report. 

The Report 
Like all reports in the Vital Signs® series, the Social Sector Report relies on 
secondary data to provide information to readers. This year we have also 
introduced profiles of individuals and groups to recognize their contribution 
of time and impact in communities. 

This report contains information on the sector’s presence and economic 
impact, looks at key trends in the sector, and then takes a closer look at five 
areas where we see the related social sector activities as having a direct 
impact on the achievement of goals from the OneNS, Now or Never or Ivany 
Report. The sector is essential to all communities but as we join together to 
change our future, the social sector has an important role to play. 

The information on the social sector contained in this report is a snapshot – 
it tells the current story of this ever growing and dynamic sector. As we  
embarked on the research required to present the social sector, we 
discovered that there was little information in some areas and dated 
information in others. We made choices throughout our work about what 
information to present, always thinking about how the report could best 
support the progress Nova Scotia is making in achieving sustainability. We 
also see this report as a starting point that can lead to digging deeper into 
many areas in future projects. 

Welcome to the Vital Signs® 2015
Social Sector Report
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Using the Social Sector Report
The Social Sector Report offers over forty pages of information about our 
vibrant social sector. This report is intended to be a catalyst for discussion 
and action. It is a decision making tool designed to support Nova Scotian 
citizens, communities, and groups to:

–  Understand the social sector;
–  Make strategic investments of donor and volunteer resources in the sector;
– Identify opportunities for the introduction of new programs or types of  social 
– sector organizations; 
– Encourage the search for more information, more learning; 
– Discover opportunities for collaboration; and
– Enhance the sector’s role in Nova Scotia's future. 

Karen Wallace, the Principal of Falmouth District School found an innova-
tive use of the 2014 Youth Vital Signs®. The school’s grade six students not 
only used the document to discuss issues that affect their lives as youth and 
as Nova Scotia’s future leaders, but they also used the report to learn and 
practice vital math skills.

Vital Signs® is a national program and foundations across Canada have pro-
duced reports in more than 50 Canadian communities; the model has been 
adapted in seven different countries. Whether reports are issue focused, 
for example on youth, or community or place centered, each report presents 
measures and information in key areas that provide the community with 
critical information that can help set priorities and identify opportunities 
for action. 

We look forward to hearing your feedback on this report.

Robert Orr 
Chair   

Angela Bishop
Executive Director

“The structured, yet flexible, process 
of Vital Signs® has shown an ability 
to help communities to identify and 
prioritize those social issues and 
causes that are meaningful to them. 
Individual communities can then 
focus and create the opportunity to 
galvanize their resources, energies 
and activities on actions that make a 
difference.”

Wayne Fulcher
Fulcher Foundation
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The social sector is a vibrant and diverse collection of 
organizations devoted to bettering communities. 

It could be described as the space between the private sector and public 
sector. It meets social and environmental needs beyond the scope of 
government and not adequately addressed by for-profit-only businesses. 
The sector provides important services and supports, typically at a reduced 
cost or as a part of an organization’s mission. Non-profits, charities, social 
enterprises, co-operatives, associations, and even for-profit businesses 
(e.g. Salvation Army Thrift Store) that have a primary focus on health, the 
environment, education, social issues or community development rather 
than profit, can be considered part of the social sector.

The following section describes types of social sector organizations. While 
these organizations take different forms, the true way to identify a social 
sector organization is to look at its purpose and see through its actions and 
impact, that there is a greater gain from activities to a community or group of 
stakeholders than to investors or few people. 

Social Sector Definitions 
   

   
 S

o
ci

al
 E

nt
er

pris
e    

    
     

Non-profit Organization        Registered Charity 

            Cooperative  
 

Social Sector

Nova 
Scotia

Non-profit (NPO)
Non-profits are a larger group 
of organizations that pursue 
improvements to our communities 
in such areas as social welfare, 
civic improvement, recreation, 
sport, arts, culture, heritage, or the 
environment. Churches, school 
and sports groups, museums, 
and professional associations are 
considered NPOs. They are legally 
incorporated by provincial or 
federal governments and they may 
also be registered charities. NPOs 
are sometimes referred to as non-
governmental organizations. 

Registered Charity
A charity is a federally registered 
non-profit with a mandate to relieve 
poverty, advance education, 
advance religion, and/or benefit 
the community. Registered charities 
have the ability to issue tax receipts 
to donors. All charities are non-
profits. 

Co-operative
Co-ops are membership based 
organizations created by members 
with a shared interest. Co-operatives 
can be for-profit or non-profit; they 
exist in almost all sectors of the 
economy, and can look like a regular 
business. The difference is that 
co-operatives focus on addressing 
member needs rather than investor 
interests, with all members having 
a voice. Co-operatives (and credit 
unions which are financial co-
operatives) try to create a balance 
between economic and social 
concerns. 

Core charitable sector
The core charitable sector includes 
non-profits and charities, excluding 
hospitals, universities, municipalities 
or schools. Although these 
organizations are also charities, some 
information in this report is only 
about the core charitable sector. 

Social Enterprise 
There are many different definitions 
of social enterprise. This report 
defines social enterprise as an 
income generating initiative or 
business that re-invests or directs 
revenue and profit earned to build 
vibrant communities and support 
programs that support people. It 
could be a business owned by a 
charity where the profit flows back 
to the charity. It could be a business 
focused on community impact 
before profit. The defining thing is 
the enterprise’s purpose. 
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Sector by the Numbers

Nova Scotia is home to a robust, dynamic, 
and diverse social sector. It includes United 
Ways, community foundations, non-profit 
housing providers, youth drop-in centres, 
sports clubs, and arts organizations. If you 
think about the sector having an impact on 
communities, it also includes the informal 
ways that we support our neighbours and 
never think to call that anything but being a 
good neighbour.

The sector’s social impact is substantial but 
difficult to quantify. However, information 
available about the generosity of people in 
Nova Scotia tells a story about the level of 
engagement that Nova Scotians have with 
their communities and social sector. The 
sector also has a notable economic impact.
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“Charities still receive the majority 
of their funds from the government. 
Government funding represents a 
substantial portion of the income 
for charities in the form of grants 
and reimbursement for delivering 
services. Of the total funding 
for the core charitable sector for 
example, 15% comes from provincial 
and territorial governments, 5.5% 
comes from the federal government, 
and 0.8% comes from municipal 
governments”.

Charities in Canada as an 
Economic Sector 

Growth
From the late 1990s to the mid-
2000s, the non-profit sector's 
growth was outpacing Gross 
Domestic Product (GDP) in many 
countries. While Canada's growth 
rate has slowed, during that time the 
sector's average growth in Canada 
was 6.4% annually, versus 5.6% for 
overall GDP.

“The charitable sector in Canada 
is simply too large and significant 
NOT to be looked at through the 
same lens as other economic actors. 
Indeed, the sector is itself seeking 
to improve its ability to speak the 
language of economics and position 
itself appropriately as a source of 
jobs, innovation and growth in the 
modern Canadian economy.” 
 
Charities in Canada as an
Economic Sector 

Economic Impact

There are approximately 180,000 non-profits in Canada; 
86,690 are registered charities. 

20.9% 
Current Transfers from Governments

17.1% 
Membership Fees

3.6% 
Investment Income

13.3% 
Current Transfers from Households & 
Businesses (includes fundraising)

45.1% 
Sales of Goods & Services

60%

Many social sector organizations rely 
heavily on government grants and 
programs. Over 60% of social sector 
organizations received government 
grants in the past 12 months. To 
overcome this reliance, social sector 
organizations are increasingly turning 
to commercial activities and forming 
social enterprises to grow revenues.

The core non-profit sector, received more than 45% of its revenue from the 
sale of goods and services in 2008. Transfers from government represent a 
substantial portion of income for the core charitable sector. Total income for the 
sector was $175,679 (million) in 2008 and transfers totaled $89,531 (million) 
from all levels of government with provincial governments contributing over 
90%. Government transfers were trending down between 2004 and 2008, the 
last year for which figures were available.

Annual Growth in Canada

Non-profit is growing at 6.4%

GDP is growing at 5.6%

Sources of Revenue for the Core Charitable Sector (2008) 
(does not include hospitals and universities)
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Employment Share of Different Sectors in Canada (2003)

Manufacturing

Charitable
Sector

Core Charitable
Sector (only)

Construction

Agriculture

Utilities

Forestry, Fishing
Mining, Quarrying

0% 4% 8% 12% 16%

 
Building Local Economies 
Devour! is the Wolfville film festival dedicated 
to all things culinary, raising awareness of food 
related issues. Started by Michael Howell, 
himself a restaurant owner, and Lia Rinaldo,  
a veteran of running the Atlantic Film Festival, 
the event first envisioned as a small, volunteer-
led initiative has become a huge economic 

boon to the area, now beginning to be measured in the millions of  
dollars. Devour! now aims to become the Sundance of food film 
festivals and to boost attention to the Wolfville area, as well as the 
whole province, through its attractions. Devour! runs from 
November 4–8 this year.

The Community Sector Council of  
Nova Scotia estimated the core 
non-profit sector (excluding mu-
nicipalities, universities, schools 
and hospitals) employs 36,000 
people.

There are more than 6,200 active 
non-profits in Nova Scotia that 
employ 7% of Nova Scotia’s 
workforce. 

Nearly half of Nova Scotia’s social 
sector organizations employ fewer 
than five employees; many are 
staffed by volunteers.

Approximately 50% of non-profits 
in Nova Scotia have operating 
budgets under $250,000.

Registered Charities' Revenues 
and Assets
There were 86,690 registered 
charities throughout Canada in 
2014, including private and public 
foundations (including community 
foundations). Information available 
from 2012 shows registered charities 
with over $223.6 billion in revenues 
and assets of over $320.2 billion.

Distribution of Registered Charities, Revenues and Assets 
by Designation in Canada

Nearly half of these organizations 
employ fewer than five employees

Designations Organization 
Counts 2014

Total Revenues 
(Billions) 2012

Total Assets 
(Billions) 2012

Public Foundations 5,141 6% $6.5 3% $21.4 7%

Private Foundations 5,315 6% $4.4 2% $24.8 8%

Operating Charities 76, 234 88% $212.7 95% $274.0 86%

Total 86, 690 100% $223.6 100% 320.2 100%

Employment
In 2003, the core non-profit sector 
employed approximately 1.3 million 
people, 8.5% of the Canadian 
workforce. 
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Income Generating Activities 
In 2011 Imagine Canada surveyed 
a sample of 2,255 charitable, 
organizations, primarily from its 
membership, to understand the 
charitable sector's involvement 
in the sale of goods and services to 
generate revenue. Charities 
with larger paid staff may be over 
represented in the survey. 

Just over half of charities with 
annual revenues over $30,000 (not 
including religious congregations) 
reported earned income to Canada 
Revenue Agency in 2011. Three-
quarters of survey respondents 
reported earned revenue. 

The sample characteristics need  
to be considered in interpreting the 
following findings: 

•  Charities are involved in many   
 different income generating    
 activities.

• Two-thirds that receive more   
 than half of their revenues from gifts
  and donations also report    
 involvement in income generating   
 activities.

• About 80% of charities that depend   
 primarily on government support   
 also report earning income. 

•  Paid staff was the best predicator   
 of whether or not a charity reported   
 earned income. 62% of charities   
 with no paid staff report earned   
 income while 87% of organizations   
 with over 100 paid staff reported   
 earning income. 

•  42% of respondents reported that   
 activities earned a surplus while  
 31% reported a loss. The balance   
 reported breaking even. 

•  Organizations recording a surplus 
 were most likely to report 
 optimism about the potential of   
 earning more income in the future. 

•  99% of charities working in the areas  
 of arts, culture, recreation and sport   
 reported earning income.

• Not all income earning organ-  
 izations define their activities as   
 social enterprise. 

•  74% of Atlantic Canadian charities   
 reported earning income, com-  
 pared to 77% for all of Canada.

• Charities that receive more than   
 half of their revenues from gifts   
 and donations are less likely to earn  
 income.

Earned Income Activities

Tuition, Training Materials

Publications

Advertising Sales

Information Products

Consulting Services

Other Earned Income

Conference, Symposia, etc.

User, Program Fees

Admission, Performance Fees

Presentation or Event Services

Rental Fees

Sale of Used and/or 
Donated Goods

Food, Food Services

Membership Fees

0% 10% 20% 30% 40% 50%

What do you think?
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Nova Scotia 
Counties

Total 
Organization

% Non-profit
Organizations

Annapolis 21 2%

Antigonish 21 2%

Cape Breton 76 7%

Colchester 56 6%

Cumberland 34 3%

Digby 22 2%

Guysborough 14 1%

Halifax 483 47.8%

Hants 30 3%

Inverness 24 2%

Kings 58 6%

Lunenburg 46 5%

Pictou 40 4%

Queens 12 1%

Richmond 7 .7%

Shelburne 14 1%

Victoria 10 1%

Yarmouth 29 3%

211 is a free, confidential information 
and referral service for thousands 
of community and social services in 
Nova Scotia. When you dial 2-1-1 you 
reach a friendly and knowledgeable 
information and referral specialist 
who can help you find non-profit, 
community and government 
programs. You can reach 211 24/7 
by dialing 2-1-1, by email at help@
ns.211.ca or visit their website 
www.ns.211.ca to search the online 
database. Interpretation services 
are available for over 100 languages 
and 211 offers TTY for the hearing 
impaired.

Organizations in Nova Scotia

211 Nova Scotia maintains a database of over 1000 non-profit 
and public organizations that provide services to Nova Scotians.

Supporting Families 
Started in 2008, the Yarmouth Area 
Community Fund has grown to an 
endowment of over $140,000 to 
support local charities throughout 
Yarmouth County. In its first year it 
granted $1,200 and in 2015 it made 
grants of over $4,800. Mary Eldridge, 
one of the Fund’s founders says that 

“by the end of this year we will have 
made 34 grants, putting a total of 
$13,000 back into our community 
since the Fund was established”. 
 
The Tri-County Pregnancy Care Centre 
is one organization supported by the 
Fund. The Centre supports women 
facing an unplanned pregnancy by 
providing prenatal support and help 
with things like diapers, formula, and 
prenatal vitamins. Over the past two 
years the Fund has helped the Centre 
put together layette or baby-showers-
in-a-bag. These bags welcome new 
babies and provide the family with 
some of the things they will need 
when the baby first comes home. 

Types of Non-profit 
Organizations (2015)

Total in Nova 
Scotia

% All Social Sector 
Organizations

Coalition 2 0.2%

Voluntary Associations 49 4.8%

Incorporated Non-profits 703 69.3%

Unincorporated Non-profits 112 11.0%

Faith Based 56 5.3%

First Nations 10 0.9%

No Legal Status / Unknown 78 7.5%

NOTE: Notice that the number of organizations 
is significantly higher in HRM. On a per capita 
basis the numbers are similar.

Organizations in NS (2015)
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Registry of Joint Stock Companies  Type of Non-profit Registered 2015    Sub-Sector Total

Culture and Recreation Community Halls, Service Clubs, Recreation & Social Clubs, Sports, Museums, 
Zoos & Aquariums, Historical, Literary & Humanistic Societies, Performing & 
Visual Arts, Media & Communications

4164

Education & Research Elementary, Primary & Secondary Education, Higher Education, Vocational/
Technical Schools, Adult/Continuing Education, Medical Research, Science & 
Technology, Social Sciences, Policy Studies

384

Health Hospitals, Rehabilitation, Nursing Homes, Psychiatric Hospitals, Mental Health 
Treatment, Crisis Intervention, Public Health & Wellness Education, Health 
Treatment, primarily outpatient, Rehabilitative Medical Services, Emergency 
Medical Services

201

Social Services Child Welfare, Child Services and Day Care, Youth Services and Youth 
Welfare, Family Services, Services for Temporary Shelters, Refugee Assistance, 
Income Support & Maintenance, Material Assistance

2357

Environment Pollution Abatement & Control, Natural Resources, Conservation and 
Protection, Environmental Beautification & Open Spaces, Animal Protection 
and Welfare, Wildlife Preservation and Protection, Veterinary Services

662

Development & Housing Community/Neighbourhood Organizations, Economic & Social 
Development, Farmers Markets, Community Transportation Societies, 
Housing Associations, Housing Assistance, Job Training Programs, Vocational 
Counselling & Guidance, Vocational Rehabilitation & Sheltered Workshops

1153

Law, Advocacy & Politics Advocacy Groups, Civil Rights Associations, Ethnic Association, Civic 
Association, Legal Services, Crime Prevention & Public Policy, Rehabilitation & 
Sheltered Workshops

442

Philanthropic Intermediaries & Voluntarism 
Promotion

Grant-Making Foundations, Voluntarism Promotion & Support, Fund-Raising 
Organizations

386

International International - Exchange/Friendship/Cultural Programs, Development 
Assistance Associations, International Disaster & Relief Raising Organizations

157

Religion Religion - Congregations, Associations of Congregations 441

Business & Professional Association & Unions Business Associations, Professional Associations, Labour Unions 242

Not Elsewhere Classified 7

Cemeteries, Co-operatives, Fisheries 
Management Co-op

484

As of April 1, 2014 there were 5,942 active non-profits registered with Joint 
Stock Companies in Nova Scotia. The balance of the 11,080 organizations 
included in this chart would be in default status, meaning that their annual filings 
to the Registery of Joint Stock Companies were not updated.
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 Social Enterprise

While social enterprises are not new, 
there is increasing interest in them 
because of their focus on reinvesting 
in their community or cause and the 
role they can play in providing 
a sustainable revenue stream for 
non-profit organizations.

Social enterprises are viewed as 
a way for rural organizations and 
communities to build sustainable 
economies. Non-profits have a 
presence in rural Nova Scotia and 
as contributors to local economies, 
social enterprise offers them a way 
to make an even greater contribution 
to the economy and also generate 
additional operating revenue. 

Charitable social enterprises have a primary focus on 
achieving social or environmental objectives. Their 
purpose is what defines them. 

Note: Percentages exceed 100 because 
organizations work in multiple areas. 

Reported Focus of Social 
Enterprises in Nova Scotia (2014)

Intellectual 
Disabilities

23%    Youth

33%    Environmental

35%   Cultural 

Health or 
Social Services

24%

44%

Over half of Nova Scotia’s social 
enterprises consider themselves 
multi-purpose in nature but all 
report that they focus on issues 
related to poverty and employment 
accessibility. 

Co-ops

Enterprising 
Non-profit

Enterprising Arm 
of Charity

Business Giving 
Portion of Profits 
to Charity

Socially 
Responsible 
Business

Social 
Purpose 
BusinessPure 

Commercial 
Enterprise

Operational
Charity

Financial Blended Returns Social

“Other game changers address the 
need for a province–wide, multi-
sector commitment to growing both 
the economy and the population. 
This implies a much stronger leader-
ship role for the private sector, 
along with social enterprises and 
community economic development 
groups, and joint efforts to build 
a new culture of entrepreneurship 
among our youth.”

The Ivany Report“It is widely accepted that the UK, 
under a politically right wing govern- 
ment, is the global leader in the 
field of social enterprise. There are 
now 70,000 social enterprises in 
the UK, contributing £18 billion 
to the economy which, according 
to research compiled by Social 
Enterprise UK, are more diverse, 
often minority owned and are 
growing faster than other small and 
medium sized enterprises.” 

United Nations 2008

One way of understanding social enterprise is to think about them along a 
continuum of purpose, from purely for profit to purely charitable. 

Social enterprise was 
referenced 9 times in 

The Ivany Report.
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The Nova Scotia 2014 Social 
Enterprise Sector Survey Report* 
found the following: 

Social enterprise is a source of 
jobs. At least 5,630 people were
employed in full-time, part-time, 
seasonal, or contract roles, 
representing

4, 470 people were employed as 
part of the enterprises’ missions, for 
example, providing job training to 
people with employment barriers.

20,700 people were engaged as 
volunteers.

71% work within their neighbour-
hood or community. 61% work 
within a city or region/district.

The average revenue reported was 
$1.32 million (from governments, 
donations, sales, etc.) including an 
average of $865,000 in sales. The 
average net profit was $131,000. 

55% have proposed projects that 
will require additional funding. 
Only 43% of those indicated that 
they have access to the capital or 
financing required to grow.

*These findings reflect responses from 232 
social enterprises operating in Nova Scotia 
and may not be representative of all social 
enterprises. Each respondent identified as 
a non-profit, a registered charity, or as a 
for-profit but owned by a charitable parent 
organization. There are an estimated 1,158 
social enterprises in Nova Scotia.

83 million in 

Salaries

Creating Opportunities 
For people with intellectual disabilities 
in Pictou County, Summer Street exists 
to create or facilitate employment 
opportunities in the community. Where 
Summer Street differs from similar 
organizations is in their devotion to 
their clients' needs and desires; it’s 
not about placing someone where 
the organization thinks is best, it’s 
about helping to fulfil the wishes of 
the client and make employment and 
volunteering fit their interests and 
work/life balance expectations. For 
a fluid, person-centered organization 
like Summer Street, the landscape can 
change every day, but the feeling of 
appreciation from people who now 
feel special themselves is more than 
enough for the organization to keep 
contributing to the community in the 
hope that someday they’re not even 
needed for those with intellectual 
disabilities to find gainful employment.

What do you think?

A type of social enterprise that is 
familiar to Nova Scotians is where a 
charity operates a business that also 
provides training and employment 
opportunities to its stakeholders, for 
example Summer Street Industries in 
New Glasgow.

The Conseil de développement 
économique de la Nouvelle-Écosse 
(CDÉNÉ) is a non-profit member-
ship-based organization devoted 
to improving the economic well-
being and quality of life of Acadians 
and francophones in Nova Scotia. 
The CDÉNÉ has a presence in five 
Acadian and francophone regions: 
Argyle, Clare, Chéticamp, Isle 
Madame and Halifax. It supports the 
development of entrepreneurship 
in these communities through 
its business support services 
for established and aspiring 
entrepreneurs as well as its youth 
entrepreneurship programs. It 
also hosts training workshops and 
networking events and provides 
employment services for job 
seekers in the Clare and Argyle 
regions. The CDÉNÉ works with 
local, national and international 
partners to foster economic devel-
opment in key sectors, such as 
tourism, immigration, the green 
economy and international market 
opportunities.
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Federal
Government

32%

19%

Corporations

2%

Credit Union

50%

23%

Municipal
Government

Provincial 
Government

42%

Private 
Individuals

21%

Foundations

28%

Received No 
Grants

8%

Bank Loans

3%

Other Sources

Enterprising Non-profits Nova 
Scotia is a capital pool that issues 
matching grants of up to $10,000 
to non-profit organizations in need 
of professional technical assistance 
and advice. 

The program provides grants so 
that non-profits can address their 
need to plan a social enterprise. 
For example, allocated funds are 
used to hire staff support to con-
duct feasibility studies, research 
market opportunities, prepare the 
launch of a social enterprise, and 
conduct evaluations. 

Non-profit Social Enterprise 
Funding 
Social enterprises often provide 
necessary support and services 
and thus receive funding from 
government and other sources in 
addition to earning income. This 
illustration shows various funding 
sources and the percentage of 
respondents from a 2014 survey 
that access that source of funding. 
However, 28% of respondents 
did not access funding from any 
additional sources; their only source 
of revenue was from the enterprise's 
sale of goods and services. 

Funding is one of the greatest 
challenges facing the growth of the 
social enterprise sector, especially 
start-ups. For charities in particular 
that rely on government funding, 
they are considered high risk and 
not very profitable. This creates a 

“catch 22” for organizations that rely 
on government but want to diversify 
revenue sources and lessen reliance 
on government.

This challenge is partly because 
social enterprise is not well known in 
Canada, which presents a significant 
obstacle for new social enterprise 
organizations, and for charities 
or non-profits seeking to change 
their form and undertake business 
endeavors as a means of supporting 
their cause or operating costs. 

Some jurisdictions have responded 
to this governance gap. In Nova 
Scotia a Community Interest 
Companies Act was passed by the 
Nova Scotia Legislature in 2012. It 
has yet to be put into effect.

Talking About Charities, a 2013 
study of Canadians’ views on 
the charitable sector, found that 
Canadians were very supportive 
of charities engaging in business 
activities in order to support their 
cause and operating costs. A further 
two thirds of Canadians agree that 
charities should not have to pay 
taxes on money generated in this 
way, provided that it is allocated 
toward supporting the cause of the 
organization.

What do you think?

Sources of Income Reporting Social Enterprises
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The 2012 Province of Nova Scotia report, Activities of 
Nova Scotia Co-operatives*, indicated that there were 
347 provincial registered co-operatives in the province, 
13 of which were newly incorporated.

Co-operatives

154 in urban areas

136 in rural areas

Location of Nova Scotia Co-ops

*More recent Activities of Nova Scotia 
Co-operatives reports were not accessible.

The co-operative sector represents 
2.2% of the Nova Scotian economy, 
with more than $2 billion in assets. 

In 2012 there were 164 co-operatives 
in Nova Scotia registered as non-
profit. 141 were registered as 
for-profit (profit is distributed to 
members). Newly incorporated co-
operatives were more likely to 
be non-profits. Before 2008, more 
co-operatives were for-profit. 
 
The number of co-operatives 
between 2011 and 2012 declined, 
but between 2001 and 2012 the 
total number of co-operatives 
increased by 18%. 

The aims and objectives of the 
newly formed co-operatives in 2012 
included the following:

 

There are two types of co-operatives. 
Consumer co-operatives are organ-
ized to benefit a group of buyers 
while a marketing co-operative is 
organized to benefit a group of 
sellers. In 2012 housing and service 
co-operatives were the most 
common form of consumer co-
operatives. Marketing co-operatives 
include groups representing the sale 
of agricultural products as well as 
arts and cultural products. 
 

Over 242,000 Nova Scotians 
are members of a co-op or credit 
union. Canada has the highest per 
capita membership in the world—
one third of all Canadians are 
members of a credit union.

•  Provide “call a ride” door-to-door 
 shuttle service to residents of the   

 Eastern Shore
• Produce new or unknown musical   

 theatre works to Atlantic Canada   
 through a variety of performance styles

• Conserve land and provide access 
 for members to a low impact   

 recreational area
•  Provide a fun, safe and welcoming   

 environment where musicians of all   
 ages and skill levels can play great   
 music together

The rural co-ops generate almost 
twice the revenue, have twice 
the number of employees, and 
have three times the membership, 
compared to urban co-ops.

Not all co-operatives in Nova 
Scotia are registered under 
the Nova Scotia Co-operative 
Association Act. When co-
operatives like credit unions 
(governed by a different act) 
and the activities of national 
and regional co-operatives not 
registered in Nova Scotia are 
considered, the Nova Scotia Co-
operative Council reports that the 
sector creates 11,000 direct and 
indirect jobs. 
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The co-operative sector, like other 
components of the social sector, is 
a source of employment for Nova 
Scotians. In 2012, Nova Scotia co-
ops reported collectively employing 
between 2,800–3,200 people.

According to numbers from 2012, 
both employment and membership 
in the co-operative sector in Nova 
Scotia are on the decline — there 
were 367 fewer jobs than in the 
previous year, and 1,587 fewer 
memberships. The annual income 
of co-operatives also declined.

While some co-operatives are 
extremely large (an Agropur Co-
operative press release dated 
February 11, 2013 announced its 
merger with Farmers Co-operative 
Dairy Limited creating an organ-
ization with sales of over $3.5 
billion and representing over 3,300 
members) newer co-operatives like 
Just Us Coffee, Nova Scotia’s first 
fairtrade coffee roaster, may better 
represent what Nova Scotians think 
of when they think of co-operatives.

Distribution of Co-operatives by 
County (2013)

County Total Co-ops

Annapolis 2

Antigonish 10

Cape Breton 26

Colchester 35

Cumberland 13

Digby 6

Guysborough 5

Halifax 94

Hants 6

Inverness 25

Kings 26

Lunenburg 11

Pictou 11

Queens 3

Richmond 9

Shelburne 1

Victoria 13

Yarmouth 9

In the 1930s, the Antigonish Mov-
ement combined adult education, 
co-operatives, microfinance and 
community development to help 
rural communities improve their 
economic and social circumstances. 
A group of priests and educators, 
including Father Jimmy Tompkins 
and Father Moses Coady led the 
movement from a base at St. Francis 
Xavier University in Antigonish. The 
credit union systems of Nova Scotia, 
New Brunswick and PEI owe their 
origins to the Antigonish Movement, 
which also had an important 
influence on other provincial systems 
across Canada. 

Nova Scotia Co-operative Council

Fitness Co-ops are popular in 
some prairie communities, driven by 
the idea that communities need to 
provide the service for themselves 
since there is no longer anyone else 
willing to provide the service. 

Starting a co-op involves a simple 
process. Once communities 
determine that there is strong 
enough interest, membership shares 
are sold to cover start-up. An annual 
membership fee is then charged 
to cover operations. Each member 
is entitled to one vote at member 
meetings. 
 
The Minnedosa Fitness Centre 
in rural Manitoba started with 50 
share members in 1998. Today the 
co-operative has over 70 members 
and at peak periods, it has over 
140 users.

In 2012 
there were

72 
housing co-ops 
in Nova Scotia.

Most were 
located 

in Halifax.
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The Carrot Co-op
In June of 2011 a group of concerned citizens came 
together to consider what could be done to improve the 
overall health outcomes of Halifax north end residents. 
Through great ideas and hard work, The Carrot Co-op 
came to life and opened in 2014 to provide fresh, healthy, 
affordable food to the neighbourhood.

Anyone can shop at The Carrot but a small one-time 
investment offers members the opportunity to have input 
into the operation.

The Carrot also formed an investment fund called The 
Carrot Investment Co-operative to provide Nova  
Scotians the opportunity to make an equity investment 
in the community grocery store through the province's 
Community Economic Development Investment 
Fund (CEDIF) program. This program is designed to 
provide an important source of capital for local businesses 
which in turn strengthen the community's financial and 
social economies.

Halifax
459   Full-time
  151    Part-time

Digby
     2   Full-time
185   Part-time

Annapolis
0    Full-time
0    Part-time

Guysborough
14   Full-time
  8    Part-time

Hants
2    Full-time
1    Part-time

Lunenburg
4 Full-time
6 Part-time

Queens
7    Full-time
5    Part-time

Shelburne
0    Full-time
0    Part-timeYarmouth

15    Full-time
21    Part-time

Colchester
29    Full-time
44    Part-time

Cumberland
39    Full-time
35    Part-time

Kings
148    Full-time
 121    Part-time

Richmond 
32 Full-time
52 Part-time

Cape Breton
28   Full-time
 51   Part-time

Victoria
182   Full-time
  34   Part-time

Inverness
70   Full-time
78    Part-time

Antigonish
  5  Full-time
17   Part-time

Pictou
673    Full-time
324    Part-time

Number Employed by  
Co-operatives (2012)

Full-time

Part-time



 Vital Signs® 2015  16

Volunteering

In 2007, 2010, and 2013 Nova Scotia’s volunteers 
contributed the highest average annual volunteer hours of 
any province.

Percentage of Total Volunteer Hours Contributed by Age (2013) 

15–24 yrs 25–34 yrs 35–44 yrs 45–54 yrs 55–64 yrs 65–74 yrs 74+ yrs

15.5%

23.1%

13.3%

9.3%

13.9% 13.9%

18.9%

16.3 %

14 %

4.5 %

18.3%
19.4%

13.5 %

6 %

Canada Nova Scotia

In 2013 Canadians volunteered 1.96 
billion hours. That is equivalent to 
1 million full-time jobs.

44% of Canadians (15 years and 
older) volunteered in 2013. Between 
2004 and 2010, volunteer rates had 
increased but this trend reversed in 
many provinces in 2013, including in 
Nova Scotia where the volunteer rate 
dropped to 51 from 54%. 

While Nova Scotians contributed 
the highest average volunteer hours, 
that average also dropped between 
2010 and 2013 and is trending down 
across Canada. 

Younger people are more likely to 
volunteer and in 2013, 66% of youth 
aged 15 to 19 volunteered. While 
youth have the highest volunteer 
rate, they contribute 15.5% of total 
volunteer hours in Canada. 

Only 1 in 5 Canadian youth indicate 
that they are required to volunteer as 
part of their high school curriculum. 
Volunteering is not a general 
requirement in Nova Scotia for youth.

2013 2010 2007 2004

Volunteer Rates %

Canada 44% 47% 46% 45%

Nova Scotia 51% 54% 55% 48%

Average Volunteer Hours

Canada 154 156 166 168

Nova Scotia 181 207 183 195

Volunteer Rate and Average Volunteer Hours for
 Canada and Nova Scotia

In Nova Scotia, youth contribute 
23.1% of the total volunteer hours. 
That is the highest percentage in the 
country. 
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Volunteer Rate and Education (2013) 

All Education Levels

Less than High School

Graduated from High School

Post Secondary Diploma

University Degree

43.4%

39.1%

36.8%

42.4%

54.7%
51.1%

45.9%

43.8%

53.5%

60.6%

Canada Nova Scotia

The Canadian volunteer rate increases as the level of education increases. Across 
all education levels Nova Scotia has the highest rate of volunteering in Canada. 

15–24 yrs
54%

All Canadians
44%

25–44 yrs
45%

45–64 yrs
43%

65 + yrs
32.5%

Volunteers by Age in Canada (2013)

Female
45%

Male
42%

Volunteering by Gender (2013)Advocating for Community  
Leadership, effective advocacy, and outstanding 
personal achievement of a person living with 
a disability are the qualities recognized by the 
James McGregor Stewart award established with 
the Community Foundation of Nova Scotia in 
2015. Sarah Dubé was honoured as the inaugural 
recipient of this award thanks to her work in 

campus accessibility, as a Board member of Independent Living 
Nova Scotia—an organization that helps others with disabilities– 
and especially because of her volunteer efforts with youth in the 
community. Sarah isn’t done there; she plans on “stepping up” her 
game expanding into international relations and working in more 
forms of media, specifically film. After all, as Sarah says, “When 
things are good, they can always be better.” 45% of females and 42% of males 

report volunteering.

Older adults make a substantial 
contribution as volunteers. See the 
section on Contributing Seniors 
later in this document. 
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Volunteering by Top Ten Organization Types (2010)

Canadians have diverse interests 
and that is reflected in where they 
choose to volunteer and what they 
choose to do. 

The top four activities as a percent-
age of total hours volunteered are 
organizing events, teaching or 
mentoring, sitting on a committee  
or board, and fundraising.

Sports and
Recreation

Social 
Services

Education and
Research

Religion Health

19 18 9 15 5

12 12 10 9 6

Development 
and Housing

Environment Culture Hospitals Advocacy
and Politics

6 2 5 3 3

5 3 3 2 2

H

% Distribution of total volunteer hours

% Volunteer rate

0% 5% 10% 15%

Organizing events

Teaching or mentoring

Fundraising

Office work

 

Other activities

Counseling

Maintenance

Driving

Canvassing

Moving goods

First-aid,search
and rescue

Coaching, refereeing
or officiating

On a committee
or board

Providing healthcare

Environmental
protection

Distribution of Annual Volunteer Hours by Type of Activity (2010)

15% of total volunteer hours in Canada are spent organizing events.

“Volunteerism occurs when people 
willingly give time or work for the 
good or welfare of others without 
expectations of compensation or 
reward. Volunteering can be informal, 
such as when neighbours help 
one another, or it can be formally 
institutionalized in organizations and 
agency-based programs. Across 
the world, individuals and groups 
devote large amounts of time to 
benefit others through volunteerism.”

Social Motivation, Why do People get 
Involved?

Canadians volunteer with many different types of organizations. This table shows the 
organization types that attract the highest percentage of volunteers and the related 
percentage of total volunteer hours invested with those organizations. More people 
volunteer their time with sports and recreation and social services than other types of 
organizations and also volunteer more time in those two areas.
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39%

Households Engaged with the Protection of the Environment  
or Wildlife (2013)

Training and Education 
Canadian volunteers are increasingly 
well educated. 39% of volunteers 
aged 25–64 have a university  
degree–up 4% from 2004. This 
provides non-profits with access to 
new sets of skills and expertise. It 
also means a shift in the ways that 
people like to volunteer. University 
graduates are more likely to volun-
teer their time as mentors or teachers 
or as board or committee members. 

Nova Scotia had the second highest rate of household involvement in 
conservation or protection of wildlife activities (unpaid) at 24%. Prince Edward 
Island households were the most involved at 33%. More than half of the 
households reporting, contributed through group activities, organized beach 
clean-ups for example. Over 2/3 also report that they act independently to 
support conservation through activities such as letter writing.  

The Black Loyalist Heritage 
Centre
The Black Loyalist Heritage Centre 
represents the very best of oppor-
tunity, community activism and 
commitment to grow in the wake 
of oppression and loss. In 2006, 
an arsonist set fire to the office of 
the Black Loyalist Heritage Society, 
destroying many of its valuable 
archives and historical papers. Over 
the course of the next ten years, 
volunteers, board members and 
staff, pursued a dream they had 
already been nourishing to build an 
interpretive centre that would do 
justice to the complex story of its 
people. The Centre opened in 
June 2015.

Recognizing Leadership
Through her upbringing in rural 
Newfoundland, as well as being a school 
teacher and principal in the far north, Alice 
M. Power gained a tremendous respect 
for and understanding of the environment 
around her. This appreciation led her 
neighbours to establish the Alice M. Power 
Fund, an endowment to assist students 

and researchers to observe and study the salt and fresh water that 
intermingles among the clay and earth of the Pugwash Estuary. 
Alice’s hard work and leadership have brought about increased 
recognition of the natural wonders in the community; and with 
continued funding, appreciations of the land will only increase as 
more people get involved.
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Corporate Support of Volunteerism
Many businesses have formal 
employee volunteer programs. 
These programs can have a positive 
effect on work related areas such as 
skills development, job satisfaction, 
and retention as well as an overall 
positive impact on volunteer hours. 

The Canada Survey of Giving, 
Volunteering and Participating 
(CSGVP) 2010, reported that 
volunteers receiving support from 
their employers were more likely 
to volunteer more hours. Percentage of Volunteers Reporting Employer Support (2010)

Common Forms of Employer Support (2010)

Approval to change work hours or reduce work activities 34%

Use of facilities or equipment 29%

Recognition or letter of thanks 24%

Paid time off or volunteering while on the job 20%

NL

PEI

NS

NB

QC

ON

MB

SK

AB

BC

YT

NT

NU

0% 10% 20% 30% 40% 50% 60% 70% 80%

Junior Achievement 
Junior Achievement of Nova Scotia 
provides hands-on experiential 
learning in the classroom and 
through extra-curricular activities. 
Its programs focus on financial 
literacy, workplace readiness, 
and entrepreneurship. Programs 
are delivered with the generous 
financial support of business and the 
investment of time by hundreds of 
Nova Scotia business people who 
connect with students from grades 6 
to 12 across the province. 

59% of Nova Scotia's volunteers reported employer support in 2010.

Employers provide different types of volunteer support to their employees. The 
top four types of support are shown here but employers also make in-kind gifts 
and matching financial donations, sponsor events and provide transportation 
to promote volunteerism among their employees.
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Giving
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Donor Rate (2013) 

Canadians donated $12.8 billion to charitable organizations 
in 2013; Nova Scotians donated over $269 million.

In 2013, 82% of Canadians made a 
financial contribution to the char- 
itable sector and while the percent-
age of donors decreased by 2% from 
2010, between then and 2013 the 
total amount donated by Canadians 
increased by 14%.

84% of Nova Scotians made a donation in 2013; this is down from 88% in 2010 
and follows the trend across Canada except in Alberta and British Columbia 
where the donation rate increased by 1%.

Importance of “Top Donors” 
Four-fifths of financial donations are 
made by 25% of donors and the im-
portance of that group is increasing. 
In 2004 they contributed 82% of 
all donations but in 2013 that per-
centage increased to 84%. 

The top 10% of donors is also 
responsible for most of the increase 
in total donations between 2010 
and 2013. In 2013 these donors 
gave a total of $8.4 billion, which 
corresponded to 66% of all 
donations made during that year. 
In comparison, in 2010, the 10% 
of donors who gave the most 
contributed $7 billion (63% of total 
donations). 

Volunteering and Charitable Giving 
in Canada

In 2013 the national average annual 
gift was $531; Nova Scotia’s annual 
average was $396, down from $444 
in 2004.

On average, older donors give more 
frequently, and in higher amounts. 
In 2013 Canadians over the age of 
55 accounted for 35% of donors and 
47% of donations made. The average 
donor aged 75+ donated $726.
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 Note: Here “Religious organizations” not only refer to churches, mosques or other places of 
worship,  it also includes faith-based charities and social enterprises such as The Salvation Army
or World Vision.

*Includes health-oriented foundations and associations, but not government-funded institutions  
 such as hospitals.

13 %
Health organizations* 

32 %
Other types of organizations

13 %
Crime, poverty, addiction, 
homelessness and other social 
service organizations 

42 %
Religious organizations

Organizations Receiving Donations (2013)Canadians do not give to different 
types of organizations equally. 
Religious organizations attract 42% 
of all donations. Social service 
organizations and health organ-
izations each receive 13% of 
donations while the many other 
types of organizations share 32% 
of total donations. 

Older Canadians tend to donate 
to religious organizations such 
as churches, as well as health 
organizations and hospitals. In fact 
in 2013, 50% of all money given to 
religious organizations was given by 
people over the age of 55. 

2004 2007 2010 2013

Men $504 $499 $491 $590

Women $438 $465 $451 $484

Men give more on average but the average size of the annual donation made by 
women has been increasing over time. This may reflect women’s evolving role in 
many areas of society, such as job and wage equity.

Social media has also changed the way that people give. One survey found 
that 30% of respondents under the age of 35 indicated that following a charity 
on a social media platform influenced their donating habits, particularly how 
often and how much they give. This pattern changes with age – only 18% of 
respondents over the age of 65 agreed with the same statement.

What do you think?

Differences in Giving by Gender
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Corporate Financial Support of 
the Social Sector 
In 2014, The Conference Board of 
Canada conducted a survey of major 
Canadian corporations (including 
some crown corporations) to better 
understand community investment 
practices. 

When asked about any increase or 
decrease in community investment 
budgets from 2012 to 2013 (111 
reporting), 33% reported an 
increase, 17% reported a decrease, 
and 50% reported no change.

Contribution (2013)

Sector $0  to 
$500,000

$500,001 
to $1m

$1m to 
$5m

$5m to 
$10m

$10m+ N/A Total 
Responding

Banking, finance, 
insurance

5 7 9 3 2 0 26

Telecommunications, 
transportation, and 
utilities

9 4 9 0 0 1 23

Natural resources 6 2 7 2 6 0 23

Services 3 7 5 0 0 1 16

Retail and wholesale 5 1 4 4 0 0 14

Manufacturing 4 1 4 1 0 0 10

Government 
agencies

2 0 1 0 0 0 3

Total 34 22 39 10 8 2 115

Percentage of 
respondents

30% 19% 34% 9% 7% 2% 100%

Corporations support a diverse range of causes and activities in Canadian 
communities, ranging from social issues such as poverty to the arts and health 
related initiatives. 

Top Five Reported Areas of Community Investment Focus 
(97 responding)

Social IssuesSocial Issues

43% 40% 33% 32% 31%

Supporting the 
United Way

Other community 
based activities

Other social 
issues

Environment 
Sustainability

Education/other 
issues

34% or 39 respondents reported community investment between $1 and $5 
million dollars for 2013. Eight contributed over $10 million.

What do you think?
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Respondents indicated changes 
in their community investment 
programs from 5 years earlier.

Over the past 5 years 16% more 
corporations have invested in 
employee volunteer programs and 
17% more have contributed through 
a corporate foundation. 

Program Element/Area % 5 Years 
Ago

Current 
%

% Change 
From 5 

Years Ago

Expected 5 Years 
From Now %

Contribute money directly to 
community organizations

88 93 6% 85

Contribute through sponsorship or 
marketing activities

85 87 2% 80

Contribute in-kind resources, 
services and goods to community 
organizations

75 83 11% 77

Offer an employee gift-matching/
donations program

61 67 10% 65

Offer an employee volunteer program 
(e.g., release time or corporately 
organized volunteer events)

56 65 16% 69

Offer an employee volunteer grants 
program/dollars-for-doers

39 44 13% 47

Contribute money to Canadian 
organizations operating 
internationally

34 38 12% 34

Contribute through a corporate 
foundation 23 27 17% 28

Contribute money or in-kind 
donations internationally 
(to non-Canadian organizations)

22 21 -5% 21

Other 5 4 -20% 3

The full report, Canadian Corporate Community Investment: Emerging Trends and Impact 
Measurement is available from The Conference Board of Canada.

Changes in Community Investment Programs (111 responding)

What do you think?

When asked to report expected changes in community investment five years 
into the future (last column), responses showed growth in employee volunteer 
programs with decreases across most other areas of investment.

KidSport is a national children’s program that helps 
kids overcome the financial barriers preventing or 
limiting their participation in organized sport. Managed 
and operated in Nova Scotia by Sport Nova Scotia since 

1994, KidSport Nova Scotia has assisted over 20,000 children totaling over 
$4.5 Million. The province of Nova Scotia is the primary funding partner with 
additional financial assistance provided through donations and corporate 
sponsors. In 2014 KidSport Nova Scotia allocated over $515,000 to more 
than 1,900 children from Sydney to Yarmouth. KidSport Nova Scotia provides 
funding of up to $300/year/child for sport registration and/or equipment.
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Trends to Watch

A 2015 Imagine Canada Discussion Paper: 
Charities in Canada as an Economic Sector 
compared the social sector to the small 
business sector. By extension, the social 
sector would be affected in some way by 
many of the same challenges.

This section outlines a number of trends 
and opportunities that may have special 
significance to the social sector’s future 
impact in Nova Scotia. The issues are 
presented in broad strokes but each 
warrants further attention from the social 
sector, government, and communities. 
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Public Perception 

The 2013 report called Talking 
About Charities reported Canadians' 
perceptions about charities from 
a large-scale survey. It found that 
overall Canadians have a positive 
view of charitable organizations and 
their value in addressing social issues 
and supporting change.

The degree of trust however, varies 
across several factors: 

Types of Organization
Canadians generally trust charities, 
with the highest levels reported 
for organizations working in areas 
related to health, children, and 
education. For example, the table on 
the next page shows that 86% report 
"Lots of Trust" or at least "Some 
Trust" in hospitals. While religious 
organizations have received a 
high percentage of donations for 
decades, trust in churches and 
places of worship is dropping. 
Between 2006 and 2013 the per-
centage reporting lots of or some 
trust in churches and other places of 
worship dropped from 67 to 59%. 

Familiarity and Demographics 
Generally, the more Canadians 
understand the sector and its 
organizations, the higher the level of 
trust, and the more willing they are 
to support them. 

79% 93% 88% 91%

Trust Charities Consider Charities 
Important

Believe Charities 
Improve Quality of Life

Believe Charities are 
Good at Helping People

Canadian Views on Charitable Organizations (2013)

Social sector organizations —especially charities—could 
not succeed without the trust of donors, volunteers, and 
benefactors. Without trust, these organizations would 
cease to exist.

Only 53% of Canadians think that 
charities are doing a good job at 
providing information about the 
services they offer and how donated 
funds are used. All social sector 
organizations have an opportunity 
to make information more accessible 
and understandable. 
 
Over 90% of Canadians—especially 
those who identify as donors—agree 
with the statement that charities 
should be required to disclose their 
spending habits.

Younger people tend to be more 
trusting of charities. Older and 
wealthier people who are more 
familiar with charities than people of 
other socioeconomic backgrounds 
also report higher levels of trust.

68%

50%

Believe that charities spend too much 
money on administrative costs and salaries.

Believe that too many charities are 
fundraising for the same cause.

Believe charities spend too much time and 
money on fundraising efforts.

73%

Canadians Trust in Charities being 
Honest with their Spending is 
on Decline

2000

2013

84%

70%
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% Lots of Trust 

82
85

Children and
Children’s Activites 2006

2013

77
77

Education 2013

2006

73
74Social Services

2013

2006

72
73Protection of Animals

2013

2006

67

73
Protecting the
Environment 2006

2013

59

67
Churches and Other
Places of Worship

2013

2006

60
61

Focus on Arts
2013

2006

50
57

International
Development 2006

2013

41
44

Religious Orgs
(excluding churches 
and other places of worship)

2013

2008

84

80Health Prevention
and Health Research 2006

2013

86

89
Hospitals

2013

2006
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Regional Trust in Charity (2010)

Reported Change in Trust for Different Charitable Organizations (2013)

Regional
Maritimers tend to be more trusting of charities than other Canadians. For 
example, the average trust of charities by Nova Scotians is 60% where the 
Canadian average is 50%.

% Some Trust

Charities are one of the most trusted 
types of Canadian institutions; trust 
in charities has been fairly consistent 
for over a decade. In one study that 
showed a global drop in trust of four 
main institutions (including media, 
government and business) between 
2014 and 2015, non-governmental 
organizations (charities) were still 
trusted the most. That study also 
showed that Canadians’ general 
trust of business dropped from 65 to 
42% and trust of CEOs fell from 33 to 
28%. Trust in family-owned business 
was reported at 79%.
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Careers

Part of this may be attributed to 
flexibility—working hours, location 
and time-off —since wages tend to 
be lower than for comparable jobs in 
other sectors. 

The funding challenge presented in 
the next section has human resource 
implications. For example, a reliance 
on grant funding leads to contract 
work which results in job insecurity. 

Comparatively low wages and 
limited opportunities for promotion 
and growth are also issues. Senior 
level positions within non-profit 
organizations are often limited in 
Nova Scotia where organizations 
tend to be small and locally or 
provincially based. 

As baby boomers —people born 
1946–1964—approach retirement 
age, the sector will face transition 
and succession planning challenges. 

All of these factors have potentially 
serious implications for the future of 
the non-profit sector in Nova Scotia. 

What do you think?

Percentage of Employees 
Satisfied

Very Satisfied

 37.1 % 45.1%

Somewhat Satisfied

 51.4% 43.2%

Neither Satisfied 
Nor Dissatisfied

 3.5 % 5.1%

 Somewhat Dissatisfied

 7.3% 4.8%

Very Dissatisfied

 .8% 1.7%

Canada
Nova Scotia

96% of non-profit workers in the province are strongly 
committed to the cause or mission of the organization for 
which they work, and job satisfaction is high. 

Other Interesting Things about the 
Social Sector Workforce in Nova 
Scotia (2010)

75% of the social sector workforce 
has at least one university degree 
and are better educated than the 
national average.

2/3 of the sectors workforce have 
access to health benefits. 

87% of the workforce are women, 
which is about 10% higher than the 
national average.
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Category Satisfied Neutral Dissatisfied

Pay
Nova Scotia 43.4% 8.9% 46.5%
National 61.6% 14.0% 24.4%

Benefits

Nova Scotia 51.7% 11.2% 22.8%

National 57.4% 21.0% 21.6%

Job Security

Nova Scotia 54.3% 16.7% 27.9%

National 70.1% 16.9% 13.0%

Employment 
Status (FT/PT/T)

Nova Scotia 80.2% 7.4% 12.1%

National 86.1% 7.0% 6.9%

Amount of 
Responsibility 

Nova Scotia 81.5% 7.3% 10.7%

National 81.8% 10.2% 8.0%

Career 
Advancement

Nova Scotia 32.8% 25.1% 32.1%

National 42.9% 32.9% 24.2%

Career 
Development

Nova Scotia 60.1% 14.0% 22.9%

National 60.4% 22.5% 17.1%

Reported Employee Satisfaction (2010)
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Research conducted for the Com-
munity Sector Council of Nova 
Scotia indicated that issues 
regarding funding were considered 
the most pressing to social sector 
organizations in Nova Scotia.

Organizations spend increasing 
amounts of time fundraising and 
writing grant applications, limiting 
the time they have available to 
spend on human resources or on 
projects which address the mandate 
or mission of the organization. An 
additional issue is that income from 
donations and grants is often tied 
to specific programs while core 
operating requirements (e.g. rent 
and strategic planning) are not met. 

Understanding That it Takes Significant 
Effort to Raise Money

Funding Challenges

60%

70%

80%

90%

100%

CN NL PEI NS NB QC ON MB SK AB BC

Recognizing the Effort it Takes to Raise Money for Charity (2013)

A major challenge facing social sector organizations 
that rely on government grants or fundraising is a lack of 
multi-year funding or sustainable and predictable 
revenue streams. 

The lack of funding also affects 
the sector’s ability to launch new 
initiatives, adopt best practices, and 
invest in R&D to tackle enduring and 
emerging social issues in new ways.
 
The issue of sustainable funding and 
investment in innovation to solve 
pressing social issues is driving the 
interest in social enterprise as both 
a sustainable source of revenue 
for existing organizations and as a 
stand-alone social sector model.

The Canadian Council for Social 
Development, a not-for-profit 
organization that partners and collab- 
orates with all sectors and 
communities to advance solutions to 
today’s toughest social challenges, 
reported similar challenges in its
2003 report, Funding Matters.

Growing Role for Impact 
Investing
While traditional philanthropy 
looks for a social return, impact 
investing is a form of financing that 
seeks a blended return or both 
a social or environmental and 
financial return. Investors in these
funds might include foundations, 
governments, philanthropists, 
or corporations with a comple-
mentary social corporate respon-
sibility strategy. These groups 
may accept a lower financial 
return in order to achieve social 
objectives. The recipients of impact 
investment could be non-profits or 
for-profit business so long as the 
core purpose of the entity is 
social impact.

It takes substantial time and 
resources to cover program and 
operating costs. Nova Scotians are 
more likely than other Canadians 
to recognize the effort needed 
to generate the funds charities 
require to operate. They are also 
more likely to support the notion 
that a reasonable proportion of 
funds raised should be allocated to 
operating costs.
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Donations on Decline
Research presented in Charities 
in Canada as an Economic Sector 
showed that between 1997 and 
2012, donations from households 
to charities dropped as a per-
centage of GDP. A drop from .05% 
of GDP to 0.439% represents a 
substantial proportion of what 
Canadian households give.

The report highlighted that the 
percentage of people who file 
taxes and also claim charitable 
donations declined from 25.7% in 
1997 to 22.38% in 2012. 

The percentage of donors aged 55 
to 64 and 65+ is increasing while 
the percentage of donors aged 
25 to 44 is decreasing. There is 
no noticable change for other age 
groups.

What do you think?

Funding Challenges Facing 
Charitable Organizations

• Funders preference for short-term or  
 project based funding

• Unpredictable and shrinking funding  
 from government

• Corporate support increasingly   
 targeted to align with the 
 corporation’s core business or   
 community investment strategy 

• Increased competition for  
 sponsorship dollars 

• Greater reporting requirements with-
 out resources to evaluate outcomes

•  Increased expectations for inter- 
 sector collaboration and partnership

Community Sector Council 
This Nova Scotian Council brings 
together non-profit & voluntary 
organizations to ensure that they can 
effectively meet the needs of Nova 
Scotia’s communities and citizens. 
The Council works collaboratively 
to find innovative solutions to 
emerging and existing sector issues 
and opportunities.

“It is tempting to attribute this 
decrease (household donations) 
to recession and economic 
uncertainty beginning in roughly 
2007/08. However, the “great 
recession” has been relatively mild 
in Canada with GDP increasing 
slowly but steadily over this period. 
This means changes in the under-
lying behaviour of donors must be 
examined.” 

Charities in Canada as an 
Economic Sector

Age 55 – 64 
Increased by 7% 

Age 35 – 44 
Decreased by 8%

Age 25 – 34 
Decreased by 2%

Donation Rate (1997–2012)

Age 65+ 
Increased by 3% 



 Vital Signs® 2015  32

While the presence of a shared focus 
on vital communities might lead to 
the conclusion that collaboration 
should be easy, the reality is that 
collaboration takes a lot of work. Re-
gionalism, competition for funding, 
and other factors challenge social 
sector leaders in the creation and 
sustaining of meaningful 
collaborations. 

Nova Scotians’ collective response 
to the dire warning of The Ivany 
Report may create a number 
of interesting case studies on 
collaboration. While community 
leaders are coming together to 
address local issues (e.g. Pictou 
2020, NOW Lunenburg, Engage 
Inverness County), there are a 
multitude of issues that will require 
our collective response. 

There is also value in collaboration 
within the sector in areas such as 
shared administration, freeing 
resources for the actual delivery 
of programming. For some forms 
of programming, rural areas could 
increase local access through  
collaboration or partnership with 
existing organizations in the local 
community or region. Geographic 
expansion of existing programs 
leverages existing expertise and 
makes better use of supporting 
management and administration. 
Networks and intentional efforts to 
share information and best practice 
can build capacity throughout the 
province.

“Large-scale social change requires 
broad cross-sector coordination, not 
the isolated intervention of individual 
organizations.” 

Collective Impact 2011 The Stanford 
Social Review

Community Funds
In the past few years community 
funds have become a viable option 
for many smaller communities, 
especially in rural areas, that are 
interested in having a community 
foundation without assuming 
the administrative costs. Cost 
effectiveness and flexibility 
along with the ownership and 
engagement of a local community 
make this model an alternative to 
the creation of an independent 
foundation. 

Mobilizing Communities 
NOW Lunenburg is a citizen-lead 
initiative started by seven like-minded 
individuals who wanted to build a 
better community through a strong 
economy. Elspeth McLean-Wile is 
one of those individuals, and scarcely 
does one of their weekly meetings 
go by without her learning something 
new or feeling inspired by the people 
involved. NOW Lunenburg is a move-
ment that is championed by people 
who are not married to old ideas, and 
are able to see new solutions to old 
problems. It’s the glass-half-full people 
that inspire Elspeth to continue what 
she does, and that’s promising for the 
future of Lunenburg County.

Collaboration

The challenges that the social sector collectively address 
are immense and a collaborative response is required if 
root causes will ever be addressed. 

Engage Nova Scotia is a charity 
that advances a province-wide 
culture of collaboration, innovation 
and self-reliance. They work with 
a growing network of people, 
communities, and organizations 
taking bold action to turn the tide on 
our economic and social challenges. 

A recent Engage Nova Scotia sur- 
vey found that over half of the 
respondents had worked together 
with other people in their community 
to solve a common problem over the 
past five years.
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Sector’s Role in Nova 
Scotia’s Future

The challenges facing Nova Scotia are 
better known and frequently discussed 
since the release of The Ivany Report. 
Alongside government initiatives, citizens 
and communities are taking action to 
address our collective future. Much of that 
response is galvanizing through the 
social sector.

The social sector will continue to play an 
important role in meeting the needs of 
individuals and families and providing 
opportunities that people might not 
otherwise have, for example, providing 
youth with access to recreation and sport, 
leadership programs, etc., and in many 
ways the social sector and its volunteers 
enable the realization of our economic 
possibilities.

Five of those areas stood out as this report 
was developed. 
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Recently released provincial/
territorial economic figures 
show that the arts, culture, and 
heritage sector and sports sector 
are important contributors to our 
economy:

Arts, Culture and Heritage (2010)

For sport, the national GDP is 
approximately $4.8 billion. Sport 
GDP in Nova Scotia is estimated at 
$88 million. 

Combined employment for the 
two sectors in the province is over 
16,000. 

The social sector meets many basic 
needs, benefiting individuals and 
families directly and the economy 
indirectly, for example by teaching 
literacy and numeracy skills. 

Its volunteers also support a diverse 
range of activities and interests that 
together create a vibrant and diverse 
community. Among those areas are 
the arts, culture, and heritage sector, 
and the sport sector.

Creating Communities 

Social sector organizations through programs 
and volunteers create communities where people want 
to live. 

It is argued that non-profit organi-
zations also play an important role in 
promoting social cohesion, defined 
as ‘shared values and commitment to 
a community’. By providing forums 
where individuals can participate  
in organizations that serve a wide 
range of causes, non-profit organ-
izations foster a sense of belonging 
and inclusion.

CPRN Research Series on Human 
Resources in the Non-profit Sector

As shown in our section on 
volunteering, sport and recreation 
attract 12% of all volunteers and 
receive 19% of total volunteer hours 
in Canada. 

Arts and culture attract a smaller 
percentage of volunteers (3%) and 
5% of total volunteer hours but this 
contribution is still substantial. For 
example approximately 500 people 
volunteer at the Halifax Jazz Festival 
each year.

Growing Talent 
Originally from Washabuck in the 
heart of Cape Breton Island, Michael 
Anthony MacLean was a renowned 
fiddler and proponent for the 
continued celebration of Gaelic arts 
and culture among youth. Now, the 
Stòras na h-Òigridh–or, Treasures 
of Youth–is a fund established in 
his honour to help Nova Scotians 
between the ages of five and twenty-
one who wish to explore and improve 
their skills in Gaelic storytelling, 
singing, dancing, piano, and of 
course, the fiddle. With one recipient 
in 2014 and already two in 2015, the 
fund hopes to grow even larger and 
aid more young Nova Scotians in 
discovering such a significant part of 
our shared heritage.

The economic contribution of 
arts, culture, sports and recreation 
is grounded in the passion of 
citizens and expressed through 
volunteerism. 

That contribution to the economy 
and creation of community is 
supported by social sector organ-
izations, including associations and 
councils that represent collective 
interests, and mobilized by 
thousands of volunteer hours.

$868 
Million

(2.6% of the provincial 
economy)
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Contributing Seniors

As the proportion of older citizens in Nova Scotia increases, 
supporting their volunteerism is one of the province’s 
greatest opportunities.

Derived from: “Volunteering and Older Adults”

Older and senior citizens are key 
members of our communities and 
play a substantial role in the social 
sector. Their engagement brings 
credibility and important local 
connections.

Between 2004 and 2013, the 
percentage of all volunteers in Can-
ada aged 55 and older increased 
(23 to 28%) and they made a greater 
contribution to total volunteer 
hours. While a higher percentage 
of younger people volunteer, in 
2013 volunteers aged 55 and over 
contributed 39% of the 1.96 billion 
hours volunteered. 

Fewer older Canadians volunteer but 
on average they contribute a greater 
number of hours:

In 2010 the percentage of Nova 
Scotian volunteers from age groups 
over 45 exceeded the average 
volunteer rate for all Canadians. 
Total hours contributed would have 
exceeded one billion hours with 
volunteers aged 65+ contributing an 
estimated 372.8 million hours. 

In 2010 Nova Scotia’s seniors (65+) 
contributed the second highest 
average number of volunteer hours 
from among seniors in Canada. At 
an average annual contribution of 
233 hours, that was only exceeded 
by British Columbia’s most senior 
volunteers at 301 hours. They also 
contributed more on average than 
any other age group in Nova Scotia 
(233 versus the average of 207 for 
the province in 2010). 

Seniors 65 and older are playing a 
lead role in maintaining the vibrancy 
and viability of many of our rural 
communities. They are likely to act 
locally, in what they perceive and

Age Group Average Hours 
Volunteered (2013)

15 to 19 110

20 to 24 147

25 to 34 126

35 to 44 122

45 to 54 150

55 to 64 203

65 to 74 231

75+ 196

Various work and family factors can affect the 
average number of volunteer hours donated.

All Canadians

identify as their own community, and 
lead the following types of activities 
to support the sustainability of their 
communities:

Fundraising and bringing financial 
resources into the community;

Supporting and providing services 
which government has not provided;

Passing on culture, language, and 
history to the next generation as well 
as to visitors in the community;

Sustaining important non-
governmental services through rural 
churches and faith organizations; and

Providing important services outside 
of formal organizations, for example, 
caring for young and elderly family 
members or neighbours.

45–54 55–64 65–74 75+

Volunteer rate (%) 45.4 40.8 40 31

Average hours per year 167  201 235 198

45–54 55–64 65+

Total Hours (millions) 409.4 349.0 372.8

Volunteer Rates for Older Nova Scotians (2010)

All ages

47

156

All ages

2,068.0
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The Ivany Report found that the 
majority of people who left Nova 
Scotia between 2006 and 2010 were 
between the ages of 20 and 34. 

“[These are] young people beginning 
careers, starting families and perhaps 
creating new businesses. When  
they leave, to a serious extent, they 
take the future of their communities 
with them.”

The Ivany Report

While older people contribute to 
the economy and make a substantial 
contribution to the province’s social 
sector, the continuing exodus of 
young people will have an impact on 
the province for decades as families 
become rooted in other places. 

The number of working age people in 
Nova Scotia could drop 20% or by as 
much as 100,000 people by 2036.

An overall goal is to increase the 
number of younger people in Nova 
Scotia by retaining those who live 
here now, attracting skilled and 
educated youth, and enticing young 

people to return home. Achieving that 
goal will hinge on both the creation 
of communities where young people 
want to live and the creation of 
economic opportunities. 

Youth are looking for jobs that have a 
high degree of flexibility, reasonable 
pay, and opportunity for growth. They 
also want to make a difference. Many 
place considerable importance on 
employment that they consider to be 
rewarding and meaningful. The social 
sector offers opportunities for youth 
to make a difference through paid 
employment and also as volunteers.

Opportunities will be created as the 
sector’s current labour pool moves 
into retirement age but growth of the 
social sector, especially through the 
development of social enterprises, 
offers an opportunity to create those 
opportunities now not later. Individ-
ual organizations can also begin to 
strengthen their capacity to attract 
and retain young people. 

Nova Scotia’s social sector includes a 
number of organizations that leverage 
volunteer expertise in the delivery 
of business and entrepreneurial 
programming. These organizations 
can be supported to expand the 
scale and scope of their work with 
youth whether in the area of social 
enterprise or traditional business 
development.

Empowering Youth

20%

Since 2005, more than 63,000 people under the age of 
45 have left Nova Scotia.

 
 
 
 
 
 
 
 
 
 
 

Empowering Young Entrepreneurs 
“What’s your passion?” These three 
words are the foundation of Youth 
Art Connections, a group started by 
musicians, youth workers and busi-
ness people Ann Denny and Ryan 
Veltmeyer to help young people find 
that passion, and to also make a living 
from it. YAC not only helps empower 
artistic youth with barriers in their lives, 
but it teaches them important business 
skills such as how to make business 
connections, build a marketing plan, 
and become self-sufficient. When 
one person in the community has 
those skills, they get passed on, and 
strengthen the community from within. 
The most successful stories coming 
out of YAC are of the people who no 
longer need them to triumph.
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Giving  
Immigrants, donate as often as 
Canadian born people, but on 
average give more. 

Similar results were found in 2007.

Engaging Immigrants 

Newcomers can face challenges 
in areas such as employment 
or housing, language and cultural 
integration or accessing health care. 
The social sector supports their 
transition whether through formal 
organizations or the outreach of 
neighbours in new communities.

Also, over time immigrants’ 
contribution to the social sector as 
donors and volunteers increases 
along with their contribution to the 
economy. 

 

Dr Abir Hussein
The Immigration Services Associa-
tion of Nova Scotia helps thousands 
of people every year, one such case 
being that of Dr. Abir Hussein and her 
family. Coming to Canada from Cairo, 
Egypt in 2009, Abir and her husband, 
also a doctor, were assisted by ISANS 
both financially and through assistance 
with preparation for the necessary 
exams and qualifications needed to 
practice medicine in Canada. Now set-
tled in Yarmouth, although there was 
initially some culture shock, Abir and 
her family are planning on staying in 
the community past her contract date 
thanks to the friendliness and warmth 
of the residents of the area.

Canadian Born

$554
$409

Average Donation (2010)

Immigrants

Like most places, Nova Scotia’s 
economic history has had highs 
and lows. Also like most places, 
Nova Scotia’s high points, when 
the economy flourished, tend to 
coincide with increased immigration 
into the province. Immigrants 
increase our population and bring an 
entrepreneurial spirit that boosts our 
economy and benefits everyone. 

The Ivany Report

Newcomers and immigrants are important contributors, to 
our economy, including the social sector. 

Immigrants tend to have lower 
household incomes but when com-
pared to Canadian born households 
at the same income level, immi-
grants give slightly more often and 
give more. This is the case at all 
household income levels. 

Comparison of Average Donations 
by Household Income (2010)

Household 
Income

Canadian 
Born

Immigrant

Under 
$40,000

$214 $404

$40,000 to 
$99,999

$375 $452

$100,000 
and over

$593 $849
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Immigrants are much more likely to 
donate to and volunteer for religious 
organizations where they have the 
opportunity to connect with others 
from similar backgrounds.
 
Donating to Religious 
Organizations

Immigrants 

Canadian born

50% 

37% 

What do you think?

Reason  for Giving Canadian Born Immigrants

Compassion 89% 92%

Believe in the cause 85% 86%

Make a contribution 78% 85%

50% of immigrant donations go to 
religious organizations. For Canadian 
born donors, the percentage is 37%.

Immigrant youth volunteer 
at a lower rate than 

Canadian youth generally, 
60 versus 43%.

Volunteering
Many new immigrants are supported 
by community organizations when 
they arrive in Canada and they also 
volunteer, often making contacts and 
gaining important skills that will help 
them gain employment.

They are slightly less likely to
volunteer than Canadian born 
people, but this may be because of 
language barriers and the period 
of cultural adjustment that some 
immigrants experience. When immi-
grants do volunteer, they contribute 
the same average number of hours. 

Immigrants volunteer with many  
different types of organizations but 
do so at different rates than Cana-
dian born volunteers. Immigrants 
volunteer at a higher rate with 
religious organizations and there 
are other notable differences. For 
example, Canadian born volunteers 
work with sports and recreation at 
twice the rate, 22% compared to 
11% for immigrants. 

All of these facts support that 
immigrants contribute to the social 
sector as generously as Canadians 
do, and that they are more likely 
to become active in the social 
sector as they become a part of 
the community. This highlights 
the importance of welcoming 
newcomers to Nova Scotia but can’t 
capture their intrinsic contribution to 
the vibrancy of our communities.

Immigrants report the same top three reasons for donating as Canadian born 
donors. However, they rated those top three reasons as more important.
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The provincial employment rate 
(2006 Census) was 68%. For African 
Nova Scotians, the employment rate 
was 62% and for First Nations 53%. 

Percentage of Nova Scotia’s 
Workforce Employed (2006)

The Ivany Report established that 
eliminating the racial employment 
gap is one of the most important 
targets for Nova Scotian businesses, 
governments and citizens to work 
toward in order to improve the econ-
omy and build a better Nova Scotia.

40%

50%

60%

70%

80%

African Nova 
Scotians

All Nova 
Scotians

Aboriginal
Nova Scotians

Bridging the Gap

Many social sector organizations 
provide support for marginalized 
groups to take part in the economy 
and social enterprise organizations 
often, as a part of their mandate, 
provide opportunities for employ-
ment to their beneficiaries. 

First Nations bands and organ-
izations, community groups, non-
profits and other segments of the 
social sector are therefore in a strong 
position to help the province meet 
this target. They will often hire from 
marginalized demographics and, 
further, as a part of their mission, 
work on finding solutions to 
problems of racial discrimination 
and equal access to opportunity. 

Since these groups often make up  
a disproportionate percentage of  
the unemployed and underem-
ployed within Nova Scotia, gains in 
employment would not only have 
the social benefit of providing more 
proportionate opportunities and 
empowering marginalized groups, 
but will also improve our provincial 
economy.

The Ivany Report explains that marginalized groups, such 
as African Nova Scotians and Aboriginal people, make 
up a disproportionate share of our unemployed and 
underemployed population.

 
 
 
 
 
 
 
 
 
 

Cheryl Maloney 
Cheryl Maloney is a Mi’kmaq woman 
driven to lead change. As President 
of the Nova Scotia Native Women’s 
Association she inspires action and 
engagement from all Nova Scotians 
on issues that are important to our 
province. Her passions are diverse 
and include the environment, the 
welfare of Aboriginal children, missing 
and murdered Aboriginal women, 
and many aspects of Mi’kmaq 
heritage. Frequently the public voice 
on important issues affecting all of 
Nova Scotia, not just the Mi’kmaq 
community, Cheryl believes that when 
we understand that her community’s 
issues are Nova Scotia’s, we will begin 
to work together and all prosper. 
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Summary

The Community Foundation of 
Nova Scotia would like to learn how 
you use this report and how it has 
impact. Please feel free to contact the 
Foundation and share your stories. 
Our email is infocfns@cfns-fcne.ca

The social sector is diverse and vibrant in Nova Scotia. This 
Vital Signs® showcases the size, strength, and engagement 
of multiple components of the social sector, such as social 
enterprises, cooperatives, and our many charities. 

Understanding the social sector, 
however, is challenging due to its 
diversity and the reality that until 
recently, it has not been studied as a 
major component of our economy. 

Nearly everywhere we look the 
social sector is influencing our lives 
and enhancing our communities. 
This report has shared key 
information to demonstrate the 
contributions of the social sector to 
the Nova Scotia economy and the 
lives of Nova Scotians. 

The purpose of this Vital Signs® is 
to provide a snapshot of our provin-
cial social sector and to serve as 
a catalyst for discussions on how 
to enhance the social sector to 
capitalize on opportunities within 
our communities. 

As you read through the report 
you may have thought of ways to 
enhance and support the social 
sector in your community. This 

report does not provide a road 
map for next steps. Instead, Vital 
Signs® should be used to start 
conversations and shared with other 
members of your community. It can 
be part of supporting the evolution 
of our province to where there is 
greater prosperity for all of our 
communities and citizens. 

What are your thoughts?
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FUND BALANCE 

Since the first community foundation was established in Cleveland, Ohio 
in 1914 and the local community based model of supporting philanthropy 
was brought to Canada in 1921, foundations have continued to evolve and 
expand their role in building and sustaining vital communities. Community 
vitality is the unique spirit that flourishes when people believe their commu-
nity holds possibilities for everyone. There are now over 1800 community 
foundations globally and close to 200 in Canada. 

Community foundations are an integral part of today’s social or non-profit 
sector. By offering philanthropists a variety of ways to give to their com-
munity and to causes that matter to them, foundations represent a model 
of community investment that is responsive to changing communities and 
shifting priorities, and the multitude of causes that are important to commu-
nities, rural and urban. Foundations by design are permanent facilitators of 
local giving.

There are many ways that the CFNS can support individual donors and 
communities achieve vitality, from setting up an endowment, to facilitating 
a one-time gift to a charity or giving over a set number of years. We can also 
provide services and supports to local community funds.

Over the course of one short-life time, an initial endowment of $10,000 will 
almost double in 30 years with only a modest return* on investment. 
At the end of those 30 years, the endowment will also have given out over 
$19,000** to charitable causes. From there, the giving continues. 

$10,000

   $430

$12,300

 $5,100

$15,300

 $11,500

$19,200

$19,400

Year 1 Year 10 Year 20 Year 30

TOTAL GRANTED TO COMMUNITY

 * Based on 7.5% return.
**Minimum 3.5% disbursement annually. 

COMMUNITY FOUNDATION
OF NOVA SCOTIA

FOUNDATION COMMUNAUTAIRE
DE LA NOUVELLE-ÉCOSSE

Community Foundations
Evolving Role, Expanding Impact, and Aligning Action
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Community funds are local, community driven investment and granting 
initiatives that empower local and regional philanthropy. The CFNS provides 
community funds with administrative services such as issuing charitable 
receipts and reporting to Canada Revenue Agency. This approach offers the 
following advantages:

• Vitality depends on long-term   
 resources for long term solutions,  
 so we work with donors,charities,  
 and communities to build   
 endowment funds that ensure  
 vital futures for communities.
• Vitality presents opportunities   
 today, so we facilitate giving in  
 the short and medium terms. 
• Vitality comes from all corners of 
 a community, so we support   
 granting to the widest possible   
 range of organizations and   
 initiatives.
• Vitality needs leadership, so we 
 bring people together from all  
 parts of our communities and in  
 local communities to stimulate  
 new ideas, build participation   
 and strengthen community   
 philanthropy.

The Community Foundation of 
Nova Scotia is a public charitable 
foundation established in 
2008 by and for the people 
of Nova Scotia. We facilitate 
philanthropy’s contribution to 
vital communities. •  Local volunteers can focus on endowment building, fundraising, identification  

   of priorities, and granting while the CFNS takes care of the "back room office";

•   Communities are able to act and adapt at a scale that will have a greater impact  
  in their communities;

•   Local funds can cultivate local leadership and maintain their own identity;

•   Local philanthropy can play a leading role in regional economic development;

•  Pooled investment of endowments can achieve a substantially higher return on  
   investment which translates into more dollars available for granting;

•   Collaboration on community Vital Signs® can provide the information    
  communities need to make informed and strategic investments of    
  time and financial resources; and

•   Creates a network throughout Nova Scotia for collaboration, sharing and a   
  unified response to region-spanning issues, all leading to a more vital Nova Scotia.
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Thank you!
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Vital Signs® is a community check-up 
conducted by community foundations 
across Canada that measures the 
vitality of our communities, identifies 
significant trends, and supports action 
on issues that are critical to our quality 
of life. Special thanks to the Toronto 
Foundation for developing and 
sharing the Vital Signs® concept and 
Community Foundations of Canada for 
supporting a coordinated national Vital 
Signs® initiative. For more information 
visit:www.vitalsignscanada.ca. 
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